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e Increase visibility, acceptance,

Whois our CLIENT?

and inclusion
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TO SHOW DIVERSITY WITHIN THE LGBTQ+ COMMUNITY




What was the PROBLEM?

UNDERREPRESENTED
LGBTQ+
SUB-COMMUNITIES




How we SOLVED that?

e Created targeted social media
reels

e Used educational and promotional
storytelling

e Highlighted underrepresented sub-
communities

e Normalized LGBTQ+ identities
through visibility
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Theme reveadl video
SIDE PROJECT




Drag community Reel
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